
HOW SOCIAL MEDIA CAN HELP 
CRAFT YOUR PR AND 

MARKETING STRATEGIES 
STACY WELLBORN, WELLBORNIDEAS 

 
Using social media to gather pertinent 
information about your audience is 
achieved by both listening to and 
starting conversations. Your audience 
wants to tell you what they think. Blog 
and online populations tend to be 
thought-leaders and indicative of the 
trends of a larger population. Utilizing 
social media tools to engage with them 
productively could change your idea 
of your potential customer and in turn 
directly affect the success of your 
future PR and marketing campaigns. 

 
Wellborn Ideas was founded in 2001 in Austin, TX by Stacy Wellborn. 
After living in Austin for 10 years, Stacy relocated wellbornIdeas to 
Mobile, AL to be closer to family and to capitalize on the overwhelming 
growth potential and untapped creative business markets waiting to be 
developed in one of the United States' quickest growing cities. Stacy is 
an active member of the Junior League of Mobile, a board member of 
Volunteer Mobile, and a member of the United Cerebral Palsy of 
Mobile. 
 
Cost will be $18 for members, $25 for guests and $15 for students. 
Please RSVP by noon, November 17th to Carol Hunter at 
chunter@downtownmobile.org. 
 
Meeting Reservations Policy 
PLEASE REMEMBER: Members attending the meeting without a 
reservation will be charged the guest rate of $25.00 instead of the 
current member rate of $18.00. Also, those making reservations who do 
not attend and do not cancel by Wednesday morning will be invoiced. 

Power PR Tool 
Social Media Battles for Budget 

Despite the explosion of social media, many marketers still appear 
reluctant to invest significant resources in blogs, wikis, forums, social 
networking, podcasts and virtual reality worlds.  

While many organizations sit on the sidelines waiting for social media 
best practices to emerge, the innovators and visionaries are venturing 
into the world of Web 2.0. It's not too late to integrate a social media 
budget into your 2008 marketing plan, and here are some ideas on how 
to get started: 

• Build Wikipedia pages for your company and top executives. 

• Join LinkedIn. 

• Launch a corporate blog. 

• Monitor industry news, trends, blogs and forums through RSS 
feeds. 

• Read and comment on industry blogs and forums. 

• Find out how wikis can make your organization more efficient and 
productive. 

• Tap into the power of viral videos. 

 

For the entire article visit PR 20/20’s website:  
http://www.pr2020.com/page/social-media-battles-for-budget  

  

Save the Dates 
Mark your calendars for the  

following 2010 meeting dates: 
January 28 
February 25 
March 25 
April 22 
May 27 

June - Toolkit 

November 2009 
 
 

DATE: 
Thursday, November 19 

 
TIME: 

11:30 a.m.– 1:00 p.m. 
 

PLACE: 
Oysterella’s 

 
COST: 

Members: $18 
Guests: $ 25 

Students: $ 15 
 
 

RSVP to Carol Hunter 
chunter@downtownmobile.org 

by Tuesday, November 17 
 
 

SAVE THE DATE: 
PRCA Holiday Party 

Thursday, December 3 
 




